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How to be the MVP of your UVP 
(Unique Value Proposition). 

The top 3 ways to market yourself better so you get 

opportunities/advancement.
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Who we are:
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We’re talking about..

• How you can feel confident so that you showcase your accomplishments without 

coming across like you're self-promoting/arrogant.

• The art of making the right connections and how you can build thought leadership 

within your niche.

• Ways you can avoid making big mistakes (online and offline) that will affect your 

brand and reputation.



4

Famous Brands
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You are a Brand

Your personal brand Your professional brand
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Your Digital Footprint is:

• A trail of data you leave behind when you

upload, engage, and/or use online websites.

It can affect:

• Your professional opportunities and employment prospects.

• Reputation and relationship with friends and family.
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Avoid making BIG mistakes
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Senior Public Relations Executive said she was 

joking.
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Separating your personal life & your professional 

life

All information and profiles are set to PUBLIC (by 

default)
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How do people see YOU?
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A clear statement that describes who you are, what you do, and and 

what makes you different than everybody else.

I am a _____________________________ (your 

role)

who helps ___________________ (target 

audience)

deliver _______________________________ 

(results) 

so they can __________________________ 

Develop your Unique Value Proposition:
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Example:

I am a Project Manager

who helps plan, procure and execute projects,

so my company/clients can ensure each 

assignment is kept within scope, budgeted properly 

and delivered on time.
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But is it unique? Let’s go deeper

What are three things you do 

uncommonly well that an 

average person doesn’t?
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Do you feel like you’re bragging about yourself?
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Arrogance vs Confidence

Confident People

• Positive

• Others focused

• Applies personal goals as 

the criteria for success

• Values the input of others

• Works collaboratively on a 

team

Arrogant People

• Negative

• Self focused

• Needs validation and will 

even “steal” accolades 

from others.

• Talks more about self
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Your brain on accomplishments
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Feel confident about your accomplishments

No one else knows 

what 

YOU know from 

YOUR perspective.



18

How to re-frame your “brags” when telling your 

story.

• I’m honored to have been recognized……

• I’m driven to ensure my clients/company…..

• I’m committed to producing…..results.

• I’m passionate about…….

• Some people have described me as…….
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Making the most of your professional presence

Professional Photo

Branded Cover Image

Strong Headline

Compelling Summary
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Obtain testimonials
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How to ask for a testimonial:

I’m just in the process of updating my LinkedIn profile and would love to feature a 
testimonial from you. To make this process easier, I’ve pre-written some copy 
below. Please feel free to make any changes, or you can cut & paste the copy 
directly onto LinkedIn. 

Thank you so very much for your time.
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The art of making new connections (in person)

PRO TIP: Arrive to a networking even early. This way it’s easier to meet 

people before they are all paired up.

• Ask someone to introduce you to someone you want to meet.

• Set a goal of connecting with a certain number of people per event.

• Know that everyone feels just as awkward as you do.

• Ask questions about them: What do they like to do in their spare 

• Follow up with a LinkedIn connection request.
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The art of the LinkedIn connection request

• Always send a personalized note to remind them how you met:

Hi (name), It was great meeting you at (event). 

staying in touch here on LinkedIn. 

• Offer to connect them with someone in your network, or mutually 

someone you know would be a great connection.
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If you’ve never met them before:

“Hi Sally, I see we both have Deidre Marinelli in common. I used to work with Deidre 
back when I worked at Weddingbells Magazine. I’d love to connect with you here and 
get to know your business better”

Or, ask your mutual connection for an introduction.
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How to make the RIGHT connections for your 

career.

• Your network is your 

net worth.

• Set goals and research your dream 

connections



26

How to build thought leadership.

• Ensure your digital footprint is optimized.

• Publish relevant, quality content/articles on LinkedIn (status updates)*

• Offer to create content for your company blog.

• Volunteer to help lead initiatives at your workplace.

• Lead workshops.

• Be consistent

*Make sure you comply with Social Media policies.
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Let’s recap:

Audit and optimize your digital footprint.

Define who you are, and what makes you different.

Continue to network, build connections and give value.

Build thought leadership by publishing content and sharing valuable 

information.

Volunteer to lead whenever possible.
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Let’s connect

www.linkedin.com/in/leslie-hugheswww.linkedin.com/in/hanseckman


